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	Get the Facts on Homeownership Key Features

	Homeownership Myths 

Presentation
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	Myths:

· It’s a bad time to buy a home. If I buy a home, I’m afraid I’ll end up in foreclosure.

· I need almost perfect credit to buy a home, but I can’t do anything to improve my credit rating.

· I can’t get a mortgage if I’ve changed jobs several times in the last few years, or if I’m self-employed.

· Homeownership is too expensive. I need to make a large down payment, as much as 20 percent or more, to get a mortgage.

· The mortgage process is too complicated and risky, especially with all of the offers I am receiving in the mail.



	Foreclosure Myths 

Presentation
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	Myths:
· I should stop paying my mortgage so I can get assistance with my mortgage payments.

· If my house is foreclosed, I can never buy a house again — the foreclosure will stay on my record forever. 

· If I’m late on my monthly payments, I’ll lose my house. 

· I am getting many offers for help from a variety of people. They are probably all scams.

· My lender is not responding to my inquiries, so I should just give up and face foreclosure. 


	Tools for Lenders and Housing Counselors
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	· Workshop presentation tip sheet

· Homeownership myths presentation promotional flyer

· Foreclosure myths presentation promotional flyer

· CreditSmart instructor guides and workshop presentations



	Supporting Collateral for Consumers
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	· Dispelling the Myths of Homebuying brochure 

· Avoiding Foreclosure brochure 

· Your Step-by-Step Mortgage Guide

· CreditSmart Your Credit, Your Home, Your Future brochure







Get the Facts on Homeownership  





Many families believe they cannot buy or keep their home because of common misconceptions about homeownership. Freddie Mac created Get the Facts on Homeownership to help break down these barriers that prevent people from exploring the possibility of buying and owning a home or keeping their home if they face foreclosure.   


Get the Facts on Homeownership is a set of tools that facilitate an interactive workshop to dispel popular myths about homeownership and foreclosure. By working together to separate fact from fiction, we can offer families the information they need to take the next step toward homeownership or protect their home from foreclosure.


Freddie Mac invests in education and outreach to further financial literacy and to help families achieve successful, sustainable homeownership. Get the Facts on Homeownership complements the Freddie Mac CreditSmart® financial education curriculum and is another way we’re making a difference in communities across the nation.
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Get the Facts on Homeownership offers:


Common myths and the correct information.


Two presentations addressing topics related to homeownership and foreclosure.


English and Spanish language versions to reach more prospective homeowners.


Comprehensive tip sheet that demonstrates how to effectively plan, conduct, and promote a Get the Facts on Homeownership workshop.


Customizable, professionally designed promotional materials that you can use to spread the word about your workshop. 


Supporting information and resources to augment the CreditSmart curriculum.














With Get the Facts on Homeownership, housing counselors, lenders and other mortgage professionals can:


Break down barriers of common misconceptions that keep consumers from becoming homeowners or protecting their home from foreclosure.


Help borrowers take the next step toward successful, sustainable homeownership. 


Increase their visibility as leaders and sources of reliable information in their communities or within their business footprint.


Augment and enhance the range of services that they provide to potential homebuyers.


Collaborate as a team to deliver positive results in the community.
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